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[ ] people believe that skipping breakfast [ 1T 1 71 ] weight, but [ 2 ] fact
it often | ][ 3 ] overeating later in the day.
® to @ help ® leads ® lose (® may ® in @ some
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[ 4 ] Richard | 11 ], he gradually [ 5 ]| 11T 6 1] ] focus on one
thing.

® the @ as ® older ® to ® ability ©® grew @ gained
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[ ] the team’s victory came [ 7 ] ] 11 ][ 8 ] many people, it was | ]

the first time they had beaten the [ 9 |

@® a @ to ® while ® surprise (® odds ® hardly @ as
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[ 10 ] trains | ][ 11 ] service [ ] to heavy snow, buses will be packed with
commuters with little space [ 11 1 12
® out @ those ® with ® between & standing © of @ due
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To be a market leader, a firm must | ][ 13 ]simply [ 14 | customers’ needs | 15

1 11 11 ] their wants.

® beyond (@ by ® them ® discover (® meeting © helping @ go
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[ 16 ][ 11 ][ 17 ] to| 11 ] [ 18 ] community, and we play

different parts in different ones.

@® than ® each ® one ® us ® more ©® belongs @ of
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The | 1T 19 1 ] is expected to enable the company, which would [ 20 ] lose out
to international competition, [ 21 ]| 11 ]
D remain @ introduction ® to ® of (® competitive
® Al (@ otherwise
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Today, the factory [ 17 22 ] ] considered cultural heritage, but [ 23 ]| ]
not | 17 24 .

@ case @ was ® here ® buildings ® the ® it @ are



